


The Guelph Royals

T h e  G u e l p h  Roya ls
E x e c u t i v e  S u m m a r y

T h e  G u e l p h  Royals  are  e n t e r i n g  a n  e x c i t i n g  n e w  chapter,  b u i l d i n g  o n  a  p r ou d  
basebal l  tradit ion whi le  c r e a t i n g  n e w  opportunit ies  for g r o w t h ,  c o m m u n i t y  
con n e c t io n ,  a n d  fan e n g a g e m e n t .

O u r  p a r t n e r sh i ps  are  d e s i g n e d  to h e l p  b r a n d s  c o n n e c t  m e a n i n g f u l l y  w i t h  fans  
t h r o u g h  g a m e - d a y  exper iences ,  d ig i ta l  exposure,  c o m m u n i t y  initiatives, a n d  
c u s t o m i z e d  act ivations.

Together,  w e  c a n  create  p a r t n e rsh ip s  that  del iver va lue  for your  b r a n d  whi le  
h e l p i n g  g r o w  t h e  future of Roya ls  basebal l  in  Guelph.



Team History

T e a m  History
T h e  G u e l p h  Royals  h a v e  b e e n  a  part  of  t h e  city’s  basebal l  h istory for m o r e  t h a n  a 

century,  w i t h  G u e l p h  f irst  jo in ing  t h e  Intercounty  B a s e b al l  L e a g u e  in  1919. O v e r  the  
years,  t h e  t e a m  h a s  c o m p e t e d  u n d e r  several  n a m e s  before  b e c o m i n g  t h e  G u e l p h  

Royals  in  1981.

T h r o u g h o u t  their  history,  t h e  Royals  h a v e  e s t a bl i sh e d a  tradit ion of s u c c e s s ,  c a p t u r i n g  
n i n e  l e a g u e  c h a m p i o n s h i p s ,  i n c l u d i n g  b a c k - to-b a c k  tit les in  2 0 0 3  a n d  2004.

Today, t h e  Royals  c o n t i n u e  that  tradit ion at  D a v i d  E.  H a s t i n g s  S t a d i u m ,  r e p r e se n t i ng  
g e n e r a t i o n s  of basebal l  h istory whi le  b u i l d i n g  t h e  n e x t  c h a p t e r  of  t h e  organizat ion  

h e r e  in  Guelph.”



Sponsorship Benefits

S p o n s o r s h i p  B e n e f i t s
P a r t n e r i n g  w i t h  t h e  G u e l p h  R o y a l s  g i v e s  b u s i n e s s e s  t h e  o p p o r t u n i t y  to  c o n n e c t  their  

b r a n d  d i r e c t ly  w i t h  o u r  f a n s  a n d  t h e  b r o a d e r  G u e l p h  c o m m u n i t y .

O u r  p a r t n e r s h i p s  g o  b e y o n d  s i m p l y  p l a c i n g  a  l o g o  in  t h e  bal lpark.  T h r o u g h  g a m e -
d a y  act ivat ions ,  d ig i ta l  a n d  soc ia l  m e d i a  e x p o s u r e ,  s i g n a g e ,  p r o m o t i o n s ,  hospital ity,  
a n d  c o m m u n i t y  e n g a g e m e n t ,  w e  c a n  c r e a t e  o p p o r t u n i t i e s  t h a t  b r i n g  e a c h  partner ’s  

b r a n d  to life.

Most  important ly ,  o u r  p a r t n e r s h i p s  c a n  b e  c u s t o m i z e d  a r o u n d  e a c h  organizat ion’s  
goa ls ,  w h e t h e r  that ’s  i n c r e a s i n g  b r a n d  a w a r e n e s s ,  e n g a g i n g  n e w  c u s t o m e r s ,  

s u p p o r t i n g  t h e  loca l  c o m m u n i t y ,  or  c r e a t i n g  m e m o r a b l e  e x p e r i e n c e s  for e m p l o y e e s  
a n d  c l ients.



Community Support

C o m m u n i t y  S u p p o r t
T h e  G u e l p h  R o y a l s  ar e  m o r e  t h a n  a  b a s e b a l l  t e a m ,  we’re  p a r t  of  t h e  
G u e l p h  c o m m u n i t y .  F o r  g e n e r a t i o n s ,  t h e  o r g a n i z a t i o n  h a s  b r o u g h t  

loca l  fans,  famil ies,  a n d  b u s i n e s s e s  t o g e t h e r  t h r o u g h  basebal l .

W e  w a n t  o u r  p a r t n e r s h i p s  to  s t r e n g t h e n  t h a t  c o n n e c t i o n  b y  g i v i n g  
loca l  o r g a n i z a t i o n s  o p p o r t u n i t i e s  to  e n g a g e  d i r e c t ly  w i t h  t h e  

c o m m u n i t y ,  s u p p o r t  m e m o r a b l e  e x p e r i e n c e s  at  t h e  bal lpark,  a n d  
b u i l d  m e a n i n g f u l  r e lat ionsh ips  w i t h  R o y a l s  fans.

W h e n  b u s i n e s s e s  p a r t n e r  w i t h  t h e  Royals ,  they’re  n o t  just  s u p p o r t i n g  
t h e  t e a m ,  they’re  i n v e s t i n g  in  t h e  c o m m u n i t y  w e  represent.



A t t e n d a n c e
Total A t t e n d e n c e  ( H o m e  & Away):  4 0 , 0 0 0 +

O u r  F a n  B a s e  Inc ludes :  
F a m i l i e s  & y o u t h  a g e d  6-18 
A d u l t s  a g e s  25-5 4
R e s i d e n t s  of  G u e l p h  a n d  t h e  s u r r o u n d i n g  area
Y o u t h  b a s e b a l l  p lay e r s  i n c l u d i n g  t h o s e  a c t i v e  w i t h  t h e  
G u e l p h  Minor  B a s e b a l l  A s s o c i a t i o n  (GMBA)
P r o m i n e n t  m e m b e r s  of  t h e  G u e l p h  B u s i n e s s  C o m m u n i t y  
L o c a l  v o l u n t e e r s  a n d  pi l lars  of  t h e  G u e l p h  c o m m u n i t y  
R e g i o n a l  b a s e b a l l  e n t h u s i a s t s



Socials

S o c i a l s

4 . 8 K  Fo l lowers

1.65K S u b s c r i b e r s

3.3K Fo l lowers  

2.7 K Fo l lowers



Partnership Opportunities

P a r t n e r s h i p  Oppor tu n i t ie s
1. B a l l p a r k  S i g n a g e  & S t a d i u m  Area  S p o n s o r s h i p s

H o m e  D u g o u t  S p o n s o r s h i p  (126'x79.5' backwal l )  
Visitor  D u g o u t  S p o n s o r s h i p  (126'x79.5' backwal l )
B e h i n d - H o m e - P late  A d v e r t i s i n g  (4  p l a c e m e n t s ,  4'x5.41')
3 B / L F  S ide l ine  S i g n a g e  A d v e r t i s i n g  (18 p l a c e m e n t s ,  6.75'x3.33') 
O u t f i e l d  S i g n a g e  A d v e r t i s i n g  (22 p l a c e m e n t s ,  6.5'x4')
B e e r  G a r d e n  S p o n s o r s h i p



2 . T e a m  & P layer  B r a n d i n g  
J e r s e y  S p o n s o r s h i p  
H e l m e t  S p o n s o r s h i p

3. Dig i ta l  & Soc ia l  Media  
W e b s i t e  A d v e r t i s i n g

B a n n e r  p l a c e m e n t s
F e a t u r e  s e c t i o n  s p o n s o r s h i p s  

S c h e d u l e
N e w s
Player  S i g n i n g  features 

Soc ia l  Media  P o s t s
I n s t a g r a m  
TikTok 
F a c e b o o k

E m a i l  b lasts  to s e a s o n  t i cket  holders,  s u b s c r i b e r s

Partnership Opportunities

P a r t n e r s h i p  O p p o r t u n i t i e s



Partnership Opportunities

P a r t n e r s h i p  O p p o r t un i t ie s
G a m e - D a y  Features  

F irst  P i t c h
50/50 D r a w
G u e s t  A n n o u n c e r  for a n  I n n i n g  
B i r t h d a y  Celebrat ion  
A n n o u n c e m e n t s
S p e c i a l  G u e s t  G r o u p  A t t e n d a n c e  
A n n o u n c e m e n t s

F a n  E n g a g e m e n t  
S w a g  C a n n o n s
L u c k y  W i n n e r  D r a w s  
O n - F ie ld  C o m p e t i t i o n s

R a c e s
T u g - o-W a r s  
etc.

P r o d u c t  & B r a n d  Act ivat ion  
E n t r a n c e  G iveaways  ( h a n d o u t  at 
gate)
Ex i t  S a m p l i n g  ( h a n d o u t  at  gate)  
Act ivat ion  S p a c e s

P e r f o r m a n c e  Milestone S p o n s o r s h i p s  
H o m e  R u n s  (HRs)
Str ikeouts  (Ks) 
Sto len  B a s e s  (SBs)



5. Hospita l i ty  & E x p e r i e n c e s  
O n - Site
T ickets
B e h i n d - the-S c e n e s  Tours  

C l u b h o u s e  visit 
D u g o u t  visit
Meet  & g r e e t  w i t h  players,  c o a c h e s  a n d  GM

Off-Site
Player  E n g a g e m e n t s  

Meet  & g r e e t s  
A u t o g r a p h  s i g n i n g s

Mascot  E n g a g e m e n t s  
Meet  & g r e e t s

Partnership Opportunities

P a r t n e r s h i p  O p p o r t u n i t i e s



Sucess Stories

S u c e s s  Stor ies
O u r  S p o n s o r s  c o n s i s t e n t l y  report  e x c e p t i o n a l  v a l u e  f r o m  their  
p a r t n e r s  w i t h  t h e  G u e l p h  Royals .  F r o m  b r a n d  vis ibi l ity  to  f an  

e n g a g e m e n t  to  g e n u i n e  c o m m u n i t y  c o n n e c t i o n ,  t h e  re s u l ts  s p e a k  
for t h e m s e l v e s .  Here ’s  w h a t  s o m e  of  o u r  v a l u e d  p a r t n e r s  h a v e  to 
s a y  a b o u t  their  e x p e r i e n c e  w i t h  t h e  R o y a l s  s p o n s o r s h i p  p r o g r a m

“ “ ““ P a r t n e r i n g  w i t h  t h e  Royals
g a v e  our  b r a n d  incredible

local  exposure.  T h e  fan
e n g a g e m e n t  w a s  b e y o n d  our 

expectations!”
-Main Street  Auto

“ T h e  G u e l p h  Royals  t e a m
m a d e  u s  feel  l ike family.  O u r
l o g o  o n  t h e  f ie ld  b r o u g h t  u s

real, m e a s u r a b l e  n e w  
c u s t o m e r s ”

-G u e l p h  H a r d w a r e  C o

“A fantast ic  i n v e s t m e n t  in  our
c o m m u n i t y .  W e  s a w  a  4 0 %

i n c re as e  in  local  b ran d  
a w a r e n e s s  after o n e  season”

-Royal  C i ty  Real ty



•
- - - - - - - - - - - - - - - - - - - - - - - -
We appreciate your time and consideration.
We look forward to the opportunity to work together!

PHONE
+1 (416) 434-7063

EMAIL
bgriffin@guelphroyalsbaseball.ca

WEBSITE
www.guelphroyalsbaseball.ca

Brian Griffin

bgriffin@guelphroyalsbaseball.ca

416-434-7063
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